Hello, | am Full-Stack Designer



Nook LEE

+86 187 0199 4200

lee.nook@gmail.com / contact@nooklee.studio

Location : Shanghai, China

| am calling myself a Full-Stack Designer as | am involved in a wide range of designs such
as Printing design, Visual |dentity design, Website, APP's UI&UX design, Branding Strategy
in China, Animation, and Front-end Development. | have more than 15 years of experience

in designing digital assets, with a strong focus on ROI-oriented UI&UX design.

Previously | was an Art Director in Media Arts Lab Shanghai which is part of Apple’s
creative agency, focused on Apple Store and Apple Music, involved in the 2018 Apple CNY
campaign. Earlier | was an Animation Specialist and Front-end Designer in Altium's
global marketing department. Early age in my career path | was working in the gaming
industry for a few years as Head of Ul Department leading a Game Ul department. Also a
few years in the advertising industry, in charge of the digital campaigns, and media

materials.

| am currently working in a french digital agency that focuses on digital ROl design and tech
development as Art Director. In charge of UI&UX design, user analysis, and main focus in
communication with clients to make sure we can perfectly combine their requests within a

good ROI concept.
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MAYBELLINE

Maybelline Tmall Douyin
Designs & Guidebook

Branding & Digital Design

Designing for eCommerce Design & Streaming

Design guidebook for 2022 in China Market

6 weeks for 2 guidebooks

| have designed the Tmall layout, Douyin
templates and usage book for the Maybelline
China Marketing team, the guidebook
presents all the design rules, shooting rules

and color, and materials usage.
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Off the Street

In this direction, we took inspiration from New
York City's famous street posters as well as
cues from the city’s most renown street fashion
designs and communications, which are always
perfectly imperfact.

The Announcement Board

Use the promotion/kv videos In this section to attract usar’s attention. The
video needs to be cropped cormectly, do not cut off the face part and key
point part in the video.

Hero Video

Use high quality portrait videos in this section to feature the product. Make
the video 60% visible before it auto plays. The content should be placed in
the center bottom of the video area, 30px spacing between the bottom
border.

Size : Width 345px, Height 607px

Headline : Lantinghei SC, Demibold, 28px, #FFFFFF

Subiine : Lantinghel SC, Extralight, 13px, #FFFFFF

Still Image

Use beauty with product image as still image, do not use only product image
or only beauty. Placed a headline slogan with smaller product name inside the
outine area. The content should placed in the center bottom of the video
area, 30px spacing between the bottom border.

Size : Width 345px, Height 607px

Headline : Lantinghel SC, Demibold, 26px, #FFFFFF

Subline : Lantinghel SC, Extralight, 13px, #FFFFFF

Popular Category - Face

3 Categories, each following the other vertically. Each module
contains sub-frames: using the top tabs consumers can dick the
makoup result they are lodking for. When clicked, the module
swipes o the content of their choice, allowing cur consumens to
control what thay see.

Face Product + Face Virtual Toodl

Hero Video

Use square high quality of video in this section to foature the
product. Make the video 80% visible befare the user dlick play
button.

Size : Wicth 3260w, Height 226px

Product & Hoadlino

Placed a headine dogan with smaller product name inside the
Product Size - Width 100px, Hoight 2260

Hoadine : Lantinghei SC, Demibold, 25px

Suibine : Lanéinghai SC, Domibold, 18px

Price Typoface : Gobold Exérat, 36px

Dacorata Line = Neon Pink line Width Spe, Height 38px.

CTA Button

Use the tape butbon with prime color fone (necn yolow] to pop
Sizo - Width 143pu, Haight 48pc

Typeface : Lantinghei SC, Bold, 25px

ADW PROCUCT PrEVEW

DOLORE CUR
COUICTICNS

ADW PROOUCT PrEvEw

DOLORE QU
COUITTICNS

Background

The Background uses a street poster texture in our core
brand color of black. The texture is meant to be a bit subtle
and creased, but not too obvious to distract.

The Tape Element is used to highlight areas such as buttons,
call-to-actions, emphasis points and so on. Avoid using too
much tape on one design block to keep the layout clean.

Accent paint is the most subtle of the elements, and is used
sparingly to give the page some more life. Avold using tape
elements with accent paint to keep the layout simpie.

Category Modules

Category Modules s is 8 way to build loyalty with customized
offers. It can also create a sense of exclusivensass for potential
shoppers interasted in the brand and encourage interaction
with consumers. There should be approximately 3 tabs that
identify the offers so a consumer can seif-select the one they
prefer. Each should contain a large visual of the offer, whether
it is a product, GWP, etc with a large call to action.

Tabs

Size : Width 345px, Height S0px.

Typeface : Active Lantinghed SC, Heavy, 15px. Neon Yelow.
Detective Lantinghei SC, Extralight, 15px, #FFFFF A30%.

Product

Image : Width 345px, Height 285px. The product position
should be align on left and leave some space for the content.
Black Background : Width 185px, Height 185px, #000000
AB0%.

Headline : Lantinghei SC, Heavy, 24px.

Subline : Lantinghel SC, Demibold, 14px.

CTA : Width 140px, Helght 35px, 1px outline border,
Lantinghel SC, Demiboid, 14pxt.

Tape should be on the right side of the headline.

Popular Category - Lips

3 Categories, cach following the othor verically. Each module
makaup resuit they are loaking for. When clicked, the module
=wipes o the content of their choice, alowing our consumens to
cantrol what thay see.

Lps Product + Lips Vidual Tool

Hero Video

Use square high quality of video in this section to feature the
product. Make $he video 809 visible before the user click play
button.

Size : Width 326p, Haight 325pxc

Product & Hoodline

Placed a headine dogan with smaller product name inside the
outiine area, use the same color for headline and price bax.
Product Size : Width 100px. Height 226px

Headling - Lantinghei SC, Demibold, 25px

Subline : Lanfinghsi SC, Dermibold, 16

Price Typedace : Gobold Extrat, 36px

Dacorata Line : Neon Pink line Width Spe, Height 38px.

CTA Button

Uso the tape button with prime color fone (necn yoliow) to pop
Size : Width 143p0, Hoight 48pxc

Typeface : Lantinghei SC, Bold, 25px

CATTIOAY MCOass

DALORE CuR
COUITTICNS

ADW PROCUCT PrEvEw

FOPULAR QATRGOSY II

TN LOOs

DOLORE CUR
COULITICNI

Tmall Design Overview

Tmall Homepage Wireframe
(For dotals seo

The Announcement Board
Category Modules

New Product Preview

Poputar Category Face, Lips, Eyes)
Trendy Look

Maybeline Fans

Explore Our Collections

Brand Story

© PN DE DN

New Product Preview

As more and more consumers enjoy browsing through the e-
commerce platform for new trends, the new arrivals preview could
be a strong incentive to trigger purchase decisions and convert
them Into a brand users. Display the latest product or re-launched
main push products, and highlight 3 key points. Each key point has
a video to specify the point.

Product Key Point Video
to play the video when current section has more than 50% area
enterad into the screen.Videos switch with the product key points
switches. Video size: widthc345px, height:385px.

RTB button size:
Active 80px,
Deactivate 80px. Lantinghsi SC, Demibold, 9px.

Content Area :
Headline : Lantinghel SC, Heavy, 15px. #FFFFF.
Subiine : Lantinghel SC, Extralight, 13px, #FFFFF.
Price : GoBold Extral, Regular, 30px, #FFFFFF,
Decorate Line : Neon Pink kine Width Spx, Height 38px.

Koy poirts worples

Cpetraw: Kok stage, Duas head, lechrigue ad Aver

P00 eaawiTat.
Foundation: rgradant, Manss BIvigue ad Tres

Popular Category - Eyes

3 Categorios, each following the other verically. Each module
makaup resutt they are lodking for. When clicked, the module
=wipes fo the content of their choice, allowing our consumens to
cantrol what thay see.

Eyes Product + Eyes Virtual Tool

Hero Video

Use square high quality of video in this section to feature the
product. Make the video 80% visible before the user click play
button.

Size : Width 3260, Haght 326puc

Product & Hoodline

Placed a headine dogan with smaller product name inside the
outiine area, use the same color for headline and price box.
Product Size - Width 100px. Hoight 2260

Headling : Lantinghei SC, Demibold, 25px

Sublire : Lanfinghal SC, Dermbold, 16mx

Price Typetaoe : Gobold Extrat, 36px

Dacorata Line : Neon Pink line Width Spe, Hoight 38px.

CTA Button

Uso the tapo button with prime color fone (neon yolioad to pop
Size : Width 143pe, Hoightt 48pec

Typeface : Lantinghei SC, Bold, 25ox
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Wireframe

Category Modules

Wireframe

Trendy Look

Wireframe

CATTSEONAY MoOlaLs

ADW PROCUCT PrOVEW

TRENOY LOOs.

DEECONIR COULCTION

Wireframe

THE ANNOUN DN
BONRD

CATTIOAY MoULs

ADW PROOUCT PrEvEw

JEGECONTR COULCTION

Wireframe

Product Details

CATTSOAY MOGALS

AW PROOUCT FrEvEw

TN LOON.

DESCOVER COULCTION

N0 STORY

Fraevm 02 - Bansty

Fomrm 43 ATES

CATTROAY MOGALRS

AW PROCUCT PROVEW

TR LOOs

JEGCONIR COULCTION

SAMND STORY

CATTIOAY MCUiaLs

ADW PROOCUCT PrEvEw

TRENLY LOOw

JEIONIR COULCTION

N0 STORY

Wireframe

Popular Category

Wireframe
Discover
Collection

srmIteT pnns
A

Frae 05 - Virtus Tool

CATTSOAY MoOlaLs

ADW PROCUCT PrEvEw

DEECONIR COULCTION

THE ANNO DN
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JHISEIDO

Branding & Digital Design
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Creating a key visual for Sidekick men's

product first launch in China.

2 week

J :: 5 v, e
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Designed the key visual based on the e Ezﬁ;?é’gtherapy” SR _l_;ﬁagtherapy” \
product and spokesperson. | have designed "] - | = av :
a young, powerful, street look to connect
with the main target of 18-30 years old
young people. Together with a Mini-program
template design and the overall design

guidebook.
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Jusipra

Jusda (Foxconn) Visual
Identity & Tracking
Platform Redesign

Branding & Ul/UX

Juspr3a

Introduction

STATISTICS A HEADLING TITLE

Jusda Supply Chain is more alive than ever. By unifying all the supplier workspace

with chain service will bring each of them much more efficient. With the much

easier inte d workflow, all information at a glance. simple clicks to finish the

iEE AEE hNE R
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Simple, Modern, Humanized
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ing needs, without making

where the application will likely change, we can
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Design
Guideline

T AR &=~

Creating Visual Identity and loT platform

redesign.

| have created the visual identity and the
platform templates for the client using a
lighter, cuter style to change the boring
feeling of an loT platform. By simplifying the
steps of processes and highlighting the

important part.

Color Scheme

Primary Colors
E£BH

are used for elements that must reflect Jusda's brand

Primary brand

Each color ghter shade

Bt Jusdaf@hBRIE - SR FIORNENE

Night Rider Charcoal Dim Gray
#333333 #444444 #666666

Secondary Colors

P e

The secondary color s

Apple Blossom
#B15454

Bahama Blue
¥214977

em is used in small elements and cannot be used

East Bay Blue Bayoux
#4F5D73 #616E7D

[EES ER )
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Icons

Primary lcons

Upload Files
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Juspa
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Layouts

Login Page

Layouts

Information Popup

Dashboard Page

Upload Popup
-El =]

LELOAD MAPCRT FLLS
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Layouts

List Page
FRE

STATISTICS A HEADLING TITLE

STATISTICS A HEADLING TITLE

Layouts

Login Page

BAR

s

JUSDA SUPPLY CHAIN SYSTEM

Dashboard Page

STATISTICS A HEADLING TITLE

COMPLET IMRORTING 09 ORNATION

687

LOREM IPSUM DOLOR SIT AMET
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Layouts

Confirm Page

AEREE

Layouts

List Page
IE3=]

STATISTICS A HEADLING TITLE

STATISTICS A HEADLING TITLE

Details Page

STATISTICS A READLING TITLE

Add/Edit Page

STATISTICS A HEADLING TITLE
A 009

[
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Juspa
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Layouts

Information Popup

Layouts

Confirm Page

STATISTICS A READLINS TITLE

s | ascns i

Upload Popup
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Details Page
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STATISTICS A HEADLING TITLE
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Layouts

Login Page

M
JUSDA SUPPLY CHAIN SYSTEM
Layouts
Information Popup
Lol
SUCCESSFUL!

Dashboard Page

Upload Popup
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Layouts

STATISTICS A HEADLING TITLE
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Components

Donut Pie Char

Add/Edit Page

STATISTICS A HEADLING TITLE
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Components

Node ChasingStatus

Wi A 44
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Components

Buttons
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REEHBEZE
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Export Document
Review

Advance
Declaration

Advance
Declaration

Manifest
Declaration

Formal
Declaration

Cargo
Clearance

&> Normal

Advance
Declaration

Advance
Declaration

ETT (5
Declaration

Formal
Declaration

Cargo

Clearance

&> Normal

&) Hover

k
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Components

Progress Bar
PEEEEIE

EEITAERIS(ASN/GIN)F 2 FEERBEA/FAZIRER

ZEHIE—BERBRm

& 3px #FFC500 MXF#FFFFFF Alpha 100%

HE 1666666 BIE B E3px #666666 XFH#FFFFFF Alpha 30%

Components

IR TIRIE" "B R IE R
: INEKRHESI - R
RIRABEEHFFFFFF Alpha 30% BRI AE&#FFFFFF Alpha

S -

7893566162 Goldenton Christmas Isiand
7893568162 Goldenton Colombia
7893566162 Goldenton New Caledonia
7893566162 Goldenton Romania
7893566162 Goldenton Kenya

1

U RTEERA

100% o

° United Arab Emirates

v United Arab Emirates

HJ United Arab Emirates
I

° - United Arab Emirates

AB United Arab Emirates

568

HES1100px » s fHE R EYSHER R AR -

CE/NH - BRI RIAM T A#FFFFFFERE B ALE T HEFE RS

2018/7/19

2018/7/19

2018/7/19

2018/7/19

2018/7/19
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Components

Dropdown / Select Bar
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Components

Profile Picture

BRI

R IE N FERIR @ IhEE
FEEEREFIE B EAT ol RIS

ZHEPER LB OUMRUBTERPB/MEFE

e.g EABEFPMRBNook Leef AP &+ 138

@

Select A

Select C

Enterprise

@ PeterW -~

Profile Setting

Notifications

Logout

@ PeterW

With profile picture
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Accenture Alibaba Growth
Obsession Play Book
Printing/Digital versions

Information & Magazine

Creating an information analysis magazine

for Accenture & Alibaba in 1 week.

| have designed the sections by fruits to
bring out the meaning of juicy, fresh and
young. To make the boring analysis
magazine more alive, vivid vibe, and also
created the content by fruit to categorized

easily for the readers.
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Implications for Digital Transformation of Brand Marketing
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communicats whh usars today By way of aamgle, lefs

Bronwynvan dor Morwe, Genieal Nanager of Flord Asia Sacii, pert of Accanture . ; The visualized and optimized relationship between brand and consumer I the 2ist cantury, mthe sge of the Intemes imagine a hgh-end brand wants 1o espard Its brand Did you deliver a compelling consumer experience?
) Inthe digital age, big data is the new fuel that drives brand growth and smart techroioges, the market has been Sertbsnddibialiogiind s dite relsdingaaia
Soan! Warkating A . o P op
ine Falcone, Marketing Director, Acoantize ieractiva. Noth America: imeverabiy shifted to berefit comurmes. Ary St el ey 4
I the tracitional wary, thes the resulting efficiercy wit

If yeu compare the rélsticnzhip between bands and corsumers to a relationgip betwaen parters,
you find thet although speeannce. communi and dress &8 iMporant. whe realy rekes the
ol s the experienoe o the relatonanip. Casetially 1t boie down to wheher they can get elong
with end undarstend each other. Not everything needs tobe explaned nordoes one need toread the

brand buidng that tekes piace sireply T
based cn consumer nsign!

ba

astor China

Zheng Aanen. Daita| Strategy Manager at Acoaturs intaracive. o doubt be quite bw, as those cltins we sper

Big data” 35 URTIviely DEEN 8 DUz word LhrouNOUT 11e 161 few yuars. Ever "

Wu Meng, Cormitart st Ascerture Inte auiive, Greater Cring, Pang Yuwsi, Corauking Analyst st Accarue Imeractive, Grester Ghire Industrias &nd bra
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Hou Yiyun, Gonsting Analyst st A
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optimal ysage? via 3 vaniety of marketing methods thet olr brand wil
Zhou Sianguo & Lu Li from Uni Marketing Certer &t Albaba Group b saftig up I the riser futur.
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OPINIONS FROM THE
MARKETING REALM

STARTING WITH "PEOPLE

Connecting people, touchpoints and content

IFIT AIN'T BROKE, BREAK IT

Transforming a marketing organization
has never been easy.

SUOISJoA

Al marketars sim i "Oaliver the right message. to the fight people at the right trne” when they're working on mada deiv

P . . 0 & Witnin the kst couple of years, brands have begun o realize that traditional marketing metods and organizational stuct,
Its easy for evaryone 1o UNGerEENG, yes |t 5ems 10G deaistic (o be easily schieved SO whats the peoblem? It we Tink

es dont in ‘act

Viv's Genensl Managar of Onliee Sales

cooply about it, wa may come to reakzo het thorn ore thioo toy facters underpineing thie sononcs, ramoly, ;...;,,k Ferg Yufei wok. inan effort to comat this, they 18nd to atach more importancs to online plaforms n thei brena-buldng efforts, asthey ¢ 810
Bl b 00 3 £ 3 e 3 - Upgrace and wind L OfTne rdets saks. 1L 8 DO w0 one STl fBGL I MErkellng LBams keep doing 1L e ol wey, they '
taucrgoi. end content ?y ana harar 1 peooal the arowth of bands. Tha his become penfuly chvious to meny & tha cacabity of data ampowered Markeling
= G R graduslly matures
i e Siyuen Vivolt usrs Fiovs rique peasonslites. ¥ a world of stenty,

consimas choose phone products that best satsfy thair
own Interests and needs Positne snd curlous, and
congantl pushing thelimits of whars peeskia, they dive
3 toword bigger and botto' thingoa. And thats what halps
sormad our preducs

When & comas to ssmmarizng & brind's corsumer
pezonilzaton, d dascrbe g four ®rms O
Thousand Peopie”, Ora Thousend Scroare’, Oro
Theusand Facats”. and "Cne Thousand Intentions™
"One Thousand Pacpla® rafers to consumers More
however, ity the bends insghis imo
e bosod on the veriations.

TOUCHPOINT

en the medin sslls fith nede types decoTing tiae
e ranla 10 8O they cverse, pdd e chiniels e

#1 Vivo, we nead to maka sure thet trough our marketing
protocol, the mlovent irformation ks cffocively dolvered to
consume's. Rither than wssting resources. we am
focused appmach wih a firm messageMe dvide our
CONBIME's (MO 1WDa CAIQONEs: CONIUTIIE WO &8
Imtorostod (n our preducis, snd loyd to ow brand,
consyme: @ intarestad, but rot loyal enough - also
raferad to a5 the midtier consumirs, and he so-csled
1eQaIvG CONSUMETS WNO 38y O™ 10 DUI PIOCUCTS NO
o

e thes B e d 3 buans sdwerts

Iy of resaces, mther hen e flacant mecta sutiets cany
sterung wits these whe ae hghly cuicky brooene isoleted 1 esls in

i L0 he Branu S s Fagenietion ehdihe aliity & “One Thousand Screens” rafers to the media. t's e
[P o — mECnENiSM by which the D7ENC resch conaUMen.
Every chamnol 5 & medum which must bo sich In
codtent and with the "Oma Thowsand Screers”
aporoach, & only widans whan you begin o combire
0N¥Ie &N TN

wory b meda platforin e
vart dels wih soohplety cpumal sdpstriene

matter what prommetion or mafkating STatagies we
Based on those cessficatons. we adopt 8 demassfied
&nd personalzed model 1 idantify and dstribute our
CONWOT 0 CINBUMErs 1 BaCT of (19 U¥es Cieguies

ne Thousand Facets” rafers to the brands creathes
and the ideas they orocuca in e past, the brand

1 focus th cataly. Wt thia 8iporanch, v improm the coweeon
2 af e used w0-colod beeners, wiereas now they e =pa :m h thia aporoach. wa Irprove the cowor
e ks of Aresive wote of merk LRSS Las
orimardy short vdaos rata of marketng resouces whih ntumnconverts to ssles
e, 1) v thet & wd brand recognifon.

ne Thousand ntantions* signifies the fact that each

" Comparad to tradtionsl masns parsomslizarion &t scsle
1 0 artags o e w xd oo e TRANSFORM THE BRAND
beck old cnes, while otha's smply Inc=ase brand sudhe As products become more segmented than
exposura, The dl-moortant quasion than bacomes, SR fTvcle pagnstom) B -yt

DELIVER THE RIGHT MESSAGE, i e it re v ' : okt MARKETING DEPARTMENT
TOTHERIGHT PEOPLE AT THE - ki S INTO A CONSUMER ASSETS

how do brands chooe? And the anower lo that o
RIGHT TIME (5%
See consumers as the brand'’s assets deposited into its

The cross-channel era of “One Thousand Screens”
“investment account” and manage them on an ongoing basis.

campeign kes o

ma &8 Intanc

w

NO DIGITAL TRANSFORMATION
OCCURS WITHOUT
ORGANIZATIONAL CHANGES.

Upgrading the organizational structure and capabilities will
drive brand growth from tha inside, and thus merit attention
from the brand leadership.

packagad solution always works best. Zach campaion

Vivo hos lourched many dfferont phane products to
match the preferences of dffeent users. Cur merketng
#s0 focuses on resching difierert user groups, with
personaiized content based On the Core Testuras theyre
most concomed with. Exaorplos Indude the oxtra

cific pricing befors gong on to Imglemant

When itcomes 1o chenging wiys in 8n attempt o adspt, ©'s oenzational Bsues thet ke st the hasrt of It On ote hend, you have the fgid and
COnplex OEENIZLONE! SIUCLre and consvitve sLdes owerd diange, which Ns [0 Lo =olbcon 8nd 8 Bk of collstorsion between
saczors and dopetmants. Inatsad of facing tha challsngpas togethee, thay reatrn and tampareach athar. Ce tha cther sida of the coi, thers
thewradtion| mindeet, tha knowledge, and the ilis of rmarkesers that need to be trensformed to deal withthe mpect of thedigital ers. it may
e human reture, 8nd meny of them would rathar siay in ther comfor: 2ore and accomplish ther tast that same well-rodden gath. But
unflrtusestesy, Ual wil noonger Gl IL

and "One Thousand Facets” has arrived

functonsity bullt into prones, whesher 1tbe games, music,
amaa feswres of perommance and BppAaranca.
Empowana by the ‘Une Thousana Feopie™ snd One

%o how do you cennect pencle. toschenint and content! Well tha kv is ™ start with caone. Wnan pecpie are dictied, it
becomes possbleto connect &l thme entities. For mample, Aibata’s Uni 1D data system has comprahansve data insichts of
morethan 800 mition consumers. Taday, brands can find pecple who are Highly relevant to thair cwn marketing purposes by
waing rshorant cate products, The cuelity of theve o wrboting et o Thousend Screang’ approgsh, Vivo & ompoctod to ros
whare a wider net s cast marely in hopa tigher efficencies and ircresse brand awareness, all
7,18 that of driven by the gromth of com customars,

baing sblo to “say tha right thinge, to tho.

“One Tnousand People’ and “One Tnousend Facets’ are commonpiace across digital madie.
Ths Is something tha's especially apparant on highly programmed platforms, although
30me trands e lag@ing banind in the race. Tha QUSLON that reMmains, howay
how far sway are the markstors from thair oream
right paople, a! the right tima*?

rows renchd v treditenel

Just NoW G0 YOU 855255 TIBHERING INBSTTRNT ropedy? IS 80 GN@ANG QUESTION Wit 11G Galnite I thnk many merketars
answar Markatars soand budaets basad on raiansl conskdratons, bit s #so ury

ot willbe auperior to

enare 8 smiar feding Duiing the pest thres years, orgenizetionsl SUCtLE

da. that n ohangar may havo escacdod hoos achioved in the bet two decadon. The digital age Ko browght about

mary 0so08, that Jus put maney Into whetever fads rigik. (Vs whers meny 9o Wrong es tradtiond notonly changes in consumer behavirs and brand marteting aporoeches, but It has ako impacted the

marketing avaluation matrads don't provick them wth cear guidance organzational stiucture ana capetilities And the is somathing we need toembrace in crder to avive he
change st will Allow s [ Tiive in Thia new age.

As he trisls and Tibuistions of many bands show, changng the workings of a marketing ceganizstion is by no meens eassy. L often requine &
trarscandert enargy of change that beging with toplevel menagement todrive organizstional change.

| 13 OROWTH OESESSION | | oROWTH OSESSION L m OROWTH OBSESSION | oROWTH cBSESSION P8 3 GROWTHOBSLSSION GROWTH CBSESSION (22




Begin Scribble Visual

Identity & Materials — Q
Branding & Materials r b4
« ¢ \

X

Creating a new brand concept for Private (\ &0 o
Kids Art School \

La$ ) 2N

o [V ° okl x
\ o
2 weeks BEGIN SCR\BBLE
/
. . . O W

From the concept of the logo meaning, and D /
designs to basic stationery materials. ' °

Unfortunately, this project has been cut off in

the middle of the period because of the
covid situation, so | couldn't finish

everything.




THE LOGO THE COLORS THE MOOD

Wwe are very proud of our logo, and we require that you foliow these guidelines to ensure it always looks its best. We are very proud of our logo, and we require that you foliow these guidelines to ensure it always looks its best. we are very proud of our logo, and we require that you foliow these guidelines to ensure it aiways looks its best.

Qur logo is the combination of a simple and modern wordmark with the icon. Our logo is the combination of a simple and modern wordmark with the icon. our logo is the combination of a simple and modern wordmark with the icon.
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Berkeley Group

Printing

Designing a 2-folds brochure design.

To create a 2-folds brochure for the client to
promo their main property to targeting

Chinese customers interest.
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gamania

Gamania Office Materials
Design

Branding & Materials

Creating stationary materials based on the

logo and the company concept

8 weeks

| have designed the stationary materials,
from digital to printing and interior Image
showcases following the creative ideas.
Together with some special materials for
China Market. This project was created early

2011.

Business Cards

Size; S0 %50 mm
Matertal: Bit-Comted ivory stock paper, 300 1bs.
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Apsiication System
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Electronic Invoices

Size: A4 (297 % 210mm)
Material; Varies upon the actual needs

Blectronc bncice —BARTRS

gamania sasisesmesms o

i hen@gamania com
ColrB66-922345 678

MEARAR T R ATFHRR G TTRAT)
Gamania Digital Entertainment Co, Ltd.
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ID Badges

Apsiicatior: Spstem

EE

Size: Empioyee 1D Badge & Tamporary 10 Card & VIP 1D Card IS BTEENA  WAEENE - MM /86 X54 mm

/86X Bamm Stafl ID Card / 140X 85mm
Materal; Varies upon the setual noeds

~
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Adhesive Tapes

Size: Normel size
Material; Varies upon the actual needs
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Sealing Stickers

Size: Selfs.sticking Brand Labe! / 20 20 mm
Package Sesling Sticker | £ 40XB0mm
Package Seaiing Sticker Il /95X 50 mm
Misterial: Seifsstickeg Brand Label / Caated Matte (PP}, 80 bs
Package Sesiing Sticker / Coatwd Matte (PP], 80 Ibs

Selfssticking Brand Latels
U
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Mugs & Paper Cups
Size: Standard Mug & Paper Cup size
Material; Varles upon the actual needs
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Apeikatior System
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Jackets

Size: Varies upon the sctusl nesds
Material; Varles upon the actual needs

Contr ol grmaes

Zooee M

T-Shirts

Size: Varies upon actusl needs
Material; Varles upon the actual needs
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Mini-Program UX/UI Design



Portfolio Nook Lee

Google EWG Mobile Website 01:49 =)
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Portfolio Nook Lee

WOSH - Lipstick eCcommerce
WeChat Mini-program Shop
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Portfolio Nook Lee

FRED - eCommerce
WeChat Mini-program Shop

Wil T =m 9:41 all ¥ =.
v © Q FRED (= o)
2IfEam
BEmE
AERZ]

FORCE 10
%?.
s K
A .
O
S
.

CHANCE INFINIE

R&RZIE

F2 % A RETF

BE. g, BSS5EHAKNRIE

HNEiER

il

¥

Do
2
]
Ch
Do

9:41 l'..l ? -

< FRED

FORCE 10

C |SP war <2 D

B19665F LA, FORCE 10R7-FHT&FEEMRG T
T iH0ons, BRVESZFE. fiE. BEfomiE
fEmm, MIFNHETFESE,

FORCE 10FE5%
18k EHIZELBAASH

- TP

RTESHTAT ¥ 53,000
5 WS i - [

B oot [ B+ 36 TS b O

/‘.. \\4
L = ’@jz

9:41 all = ==

( o | @:"‘;,
11af, SR (&

HAiTE >

£54: phithal >

HEbES >

IIEEE >

% e >

ELER y

E—ZR810:00-21:00

FRED i;é ,E;Eg N E




Portfolio Nook Lee

Livingroom - WeChat Mini-program
Online Booking System

Booking History

]
Shanghai Tower Branch-
w Wellington Room Sl

Welcome, Sophie Ward Become Member April 25, 2020 / Friday 14:00 -16:00

© Shanghai Center Hub

1467 Catu Drnive Road

June,2020

Livingroom membership ' .
FR Shanghai Tower Branch-
e L : unlimited monthly is m .g ¥540
i 8 Wellington Room
23 24 25 suitable for powerful
collaboration of your April 25, 2020 / Friday 14:00 - 16:00

team or small business.

-~ Come O\Ker tothe ] P PN _
mlngroom a.r.d - B, - | .. » _ . . : = ginlcile toos w Shanghai Tower Branch- Y540

Wellington Room

cozy#a bit. L - L ) e {
‘ , 1 . : ; - U 4 . April 25, 2020 / Friday 14:00-16:00
\ , - - 4B A . 4] - — . &

! p?- !
Have aselaxing mee’é'mg wit{u
] shanghai Tower Branch-
ar?g ai Tower Branc Y540
Wellington Room
April 25, 2020 / Friday 14:00-16:00

colleagues and deh&lays ee.

8370 Rodr

Be Premium
Fully covered 1GB Internet Connection. Free Instant

Coffee. Maximum 10 persons meeting room with

Phone Booth and Private Printer. Continue




Portfolio Nook Lee

Monkey47 - WeChat Mini-program
Campaign & eCommerce
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Qualcomm - WeChat H5 Campaign
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Portfolio Nook Lee

Impossible Food - WeChat Mini-program
Campaign & eCommerce

IMPOSSIBLE

8 John just check in!

IMPOSSIBLE™ BRAIN'S
YUMMY PASTA!

One of the most prevalent

SMAHTEH Fnun BHUIBES Iul D% ¥ S i ilnesses today is food
™ ~ ALY ’ : poisoning. It starts as aook it
MISSON IMPOSSIBLE TIPS FOR BUSY WOMEN? « s | as soon as possible
. y 3

DAY 1GOMPLATED ’y = @

ANt Types Of Cookware Pots

" Keep coming back to check in to And Pans IMPOSSIBLE™ BRAIN'S
MISSION IMPOSSIBLE™ CHALLENGE 5 Vol E R M CRBIBE S N £ YUMMY PASTA!

Come and collect your free meat point Now! 5 Ways To Make Your Bbq - ‘ . One of the most prevalent

ilnesses today is food

A Memorable Fomlly Event e BB poisoning. It starts as aook it

as soon as possible.

Gourmet Cooking For _ ‘\ ‘ Brandon Barnes
Pleasure —

IMPOSSIBLE™ BRAIN'S

- —
o ) Ao
AT LS8 YumMY PASTA!
27 3y WERRE  One of the most prevalent
o BEF®  ilnesses today is food
s O T

poisoning. It starts as aook it
as soon as possible.

- S . e - e Brandon Barnes
AL - Rie . —
o P g PI]SSIB[E BRAIN'S
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Portfolio Nook Lee

Vetreska - Pets eCommerce
WeChat Mini-program Shop

Cactus Cat Scratcher
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Portfolio Nook Lee

Sinodis - Cheese eCommerce
WeChat Mini-program Shop
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Portfolio Nook Lee

AXA - Board of Directors
WeChat Mini-program Event

% 100% /-

o @

¥ 100% -y - Mr. Cheng Liao, Director (AXA) at AXA %100% -

s | i) SPDB the |18

Mr. Bruno Guilloton, CEO AXA IM -

Board of Directors Asia Pacific Board of Directors
October 2018 Oif Site Shanghal A K] /% October 2018 Oif Site Shanghal

i A Brief History of Shanghai:
Board of Directors coron [ oo oy .

- OCTOBER 2018 OFF SITE - Patrick Cranley
7:00pm

AA

Board of Directors

- OCTOBER 2018 OFF SITE -

P. Cranley is the founder of Historic -

Day 2 Shanghail and a widely published Asian Strategy
expert on the history and development
of Shanghai. He ran China's operations

- I Wednescay, Oct 10 in a Fortune 500 company, CIGNA
Corporation, for five years and served
as both Governor and Chairman of the
American Chamber of Commerce.

Guest Presenters
Board meeting + JV Talents meetings

»
L N
-

Shanghai

Thomas GUILLEMAUD Board of Directors’ Meeting Gordon Watson
8:00am Dinner CEO, AXA Asian Market

at Bo Shanghal restaurant on the Bund
Mr. Watson joined AXA as CEO Asia and a
member of the Management Committee of the
Group on January 1st, 2018. He was with AIG /
AlA for over thirty years and has held key senior
roles based out of London, New York, Nairobi,

DA Chanmai BiVle¥:

Asian Strategy

8:30am-12:30pm (4hours)

ENTER AGENDA Login with Wechat




Portfolio Nook Lee

Permobil - eCommerce APP Design
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Chair Builder =

permgbil &= permgbil &

The wheelchair built just for you

Mot just one or two adjustments. But every single

component, selected, measured, cut and assembled to

fit you. From the lightest, strongest metals around

The art of building a
chairaround you.
Imagine a wheelchair

built just for you,

1* Alumium Dual-Tube
Agdjustable TINT

1" Titanlum Dual-Tube
Uvltmare Tifit

1* Titanlum Guak-Tube
Uitmate Tint

With the power and style of its titanium dual-tube

frame, TiFit precision, and full adjustability, the TRA just

rolls better. The result is better performance and

About Us

Redefining Ability

comfort built around you

1.25" Titanium Mono-Tube  1.25" Titankum Mono-Tube  1.257 Alumium Mono-Tube

Uigmate Tint vlomarte Tint Agjustabie Tint
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Portfolio Nook Lee

NiuKouYu - International Wetlands

Park Application
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Desktop/Mobile Website UX/UIl Design



Website Re-designs
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The Global Leader In Clinical Skills Rapid Transfer To Emerging Nations ; ; ] L
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I BRASKDE BB T b 9 Global Medic Force L4
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Republic of NGO, our
Get things done wherever you go with the . . . y
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Global Medic Force Copyright 2016 ali rights reserved US Reqistered 501(C) 3 Not For Prolit Corporation (2002)

GMF Europe | GMF US | GMF Asia UL Reqistered Charity Number 3564789 (2006)

Hong Kong Reqistered Social Enter,
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Portfolio Nook Lee

Website Designs
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Portfolio Nook Lee

Website Designs

EN v & Sign in / Register W Shopping cart Q

|Lamett __ | KiBiiRk

AERH KEER OUR FLOORS ABOUT US SAFE AND SUSTAINABLE BLOG FOR PROFESSIONALS VIDEOS

FIRMFIT

ATROGUARD

ACCESSORIES

YOUR WATERPROOF &
FLOORING SPECIALIST

DISCOVER WHY

km(l\(‘

_ Tloors @
Lameti=

Get your free samples at home Design your own Space Discover our world wide projects
Would you rather not choose from a screen but in Need help to see what the floor you selected looks in Discover how Lamett is used accross the globe to
your own living room? With the Lamett Dream Box your home in business? Build your dream room give life to interior design projects such as restau-
you will literally have a piece of your dream at home! easily with our Lamett interior design software. rants, residences, hotels, shops and more...

Order it now for free!

ORDER NOW > DESIGN YOUR SPACE > SEE OUR PROJECTS >

THE COLLECTIONS

FIRMFIT

we develop laminate fioors that are replicas of the most carefully selected wood designs.
We can do this thanks to designs and technologies that were developed in house and pat-
ented to bring you products with truly value added features and benefits.

Water resistant wooden floor

Install over 400m2 without T-mouldings

Unseen stability in extreme climates and humidity levels

v
v
+/ Uiltra safe for you and your family
v
v

Very low maintenance

BN~ & Signin/Register W Shoppingcat  Q

ILamett

FIBIIR

LS OUR FLOORS ABOUT US SAFE AND SUSTAINABLE BLOG FOR PROFESSIONALS VIDEOS

FIRMFIT . s
ATROGUARD - — %

— o - ‘m ;
ACCESSORIES e .

£ —— o

FLOORING SPECIALIST

DISCOVER WHY

Design your own Space Discover our world wide projects

Need help to s 1! 1

your home in business
easily with our Lamett

d 100ks in Discover ho
am room give life to inter
g rants, reside

ORDER NOW > DESIGN YOUR SPACE > SEE OUR PROJECTS >

THE COLLECTIONS

FIRMFIT

we develop laminate fioors that are replicas of the most carefully selected wood designs.
We can do this thanks to designs and technologies that were developed in house and pat-
ented to bring you products with truly value added features and benefits

Water resistant wooden fioor

Instail over 400m2 without T-mouldings

v

v

/  Ultra safe for you and your family

/' Unseen stability in extreme climates and humidity levels
v

Very low maintenance

FIRMFIT THE FLOOR YOU CAN TRUST > DISCOVER EVEN MORE BENEFITS!

BLOG

16-May-2017 16-May-2017

i Living the Japanese style — this is how In the picture: New York range

U
youdoit! Each third Saturday of the month you can find
-I me in the Lamett showroom at Deerlijk, Bel.

The traditional Japanese architecture and life-

- = “ Be inspired by our Interior designer, Eliza. She give you plenty of tips and tricks.
=~ Click here to read her blog and other inspiring. "’

l READ HER BLOG

_am— O
o
T

Installations Maintenance Warranty Find Shops Nearby Contact Us Now
OUR FLOORS WHO ARE WE SAFE AND SUSTAINABLE ~ ACCOUNT USER CENTER AFTER SERVICE
Water resistant Laminate About Lamett BLOG Create your account Track your order Installation
Water resistant Wood Certifications FOR PROFESSIONALS Forgot Password? Help Maintenance
Waterproof Original Projects Login Warranty
Waterproof Deluxe Contact us
Waterproof Stampede
CHINA, HEADQUARTER SECURE PAYMENT HOT LINE FOLLOW US
No 111 Changjiang R Jiashan Development 400-660-5737 - D
aren iung, 1. China S @ &

Post code 314100

Copyright® 2014-2017 Lamett i ICP & 16000728 5



Website Designs

@mucomm

Yo et

VOYAGEZ AUTOUR DES PLUS GRANDS EVENEMENTS
SPORTIFS ET CULTURELS

GEZ AUTOUR DES PLUS GRANDS EVENEMENTS
SPORTIFS ET CULTURELS

Vous révez d'assister a un match de Ligue des Champions, de supporter le XV de France au 6 Nations, d'entendre les moteurs des Formules 1 ou bien

Vous révez d'assister a un match de Ligue des Champions, de supporter le XV de France au 6 Nations, d'entendre les moteurs des Formules 1 ou’

de cé@le Carnaval de Rio ? Offre classique ou VIP, particulier ou entreprise, partez avec nous vivre votre passion dans le cadre d'un voyage spoftit de célébrer le Carnaval de Rio ? Offre classique ou VIP, particulier ou entreprise, partez avec nous vivre votre passion dans le cadre d'un voyage sportif

ou culturel tout compris avec vols, hotel, billets et encadrement ! ‘ ou culturel tout compris avec vols, hotel, billets et encadrement !
Plus de détails

" DECOUVREZ NOS OFFRES

Plus de détails

DECOUVREZ NOS OFFRES

FORMULE 1 FORMULE 1

.oooCo, R XD

EVENEMENTIELLE

...ooc,.:.’qqg:
EVENEMENTIELLE

MyComm | Copyright © 2019, tous droits réserves

MyComm | Copyright © 2019, fousS'droits réserves
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Wmucc:n-m FOOTBALL A €) Paris+33(0)180874640 v [ Panier & Bonjour Benoit

RUGBY

¥ ’ . P .-

*VOTRE VOYAGE AU CEUR DU

F1

TENNIS

.77 FOOTBALL EUROPEEN . . - ..

e

AUTRES SPORTS

Website Designs

CULTURE

EVENEMENTIEL

Voyagez autour des plus grands évenements
sportifs et culturels

;s . T ® (@) %
Voyagez autour des plus grands événements . - ¥
L=

sportifs et culturels

Ligue des Champions, Premier League, LaLiga, Serie A... toutes ces compétitions nous font réver. Quel que soit votre club étranger préféré, quittez volre canapé et partez vivre une

expérience unique ! Agence de voyages football depuis plus de 10 ans, nous sommes en mesure de vous dégoter le billet pour le match de votre choix a I'étranger et d'organiser l'ensemble

de voltre sejour avec vos transports et votre HIQ')EIL';{”TIL'H:

EDIMBOURG |
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Nos offres du moment

Mars 2019

Bientot Epuisé Quantité Limitée Promo Populaire
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Portfolio Nook Lee

Magento based
eCommerce

Website Designs
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Solitaire 4prong Head

Material: 18K White Gold Chain Length: Oval Link - 18
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‘Blig Grilling Versus
Smoking The Great Debate

THE NEW WAY St = : .
OF DRINKING . SEE THE RECIPE ‘ 5 S “ i J

SPECIAL EVENT ENTRY
MEMBERSHIR-PACKAGE ENTRY

THE ON SALE

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed¥®
eiusmod tempor incididunt ut [ab
et dolore magna aliqua.

DISCOVER

Lorem Ipsum dolor sit amet, cansectetur agipiscing elit. sed do elusmod tempor Incididunt
ut labore et dolore maana aliqua.

5 i
Ui & CHIVAS P i
PLYMOUTH Campo Uijo “ceonce
GIN
THE THE
GLENLIVET GLENLIVET
W@y Y8
¥ &
= TR
BEEFEATER \7% MALIBU
THE
Ay GLENLIVET.
Ballanting's Scotch Whisky Scotland 12 Campao Vigjo Wine Spain Gran Ressrva Jacob’s Creek Centenary Hill Barossa St Hugo Wine Australia Vetus Purum vﬂb{,
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D &
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Aberlour Highland Single
Malt Scotch Whisky 12yo
Double Cask Matured

Magento based

E-commerce
: : Aberlour Highland Single i b
Website Designs Malt Scotch Whisky 12yo
Double Cask Matured

Taste the Ballantine’s 12-year blended whisky with a
i D
pure drink, or add a little ice or a small amount of L ,-"

¥1,543.17

Maison Perrier-Jouét is a Champagne winery founded by Pierre-Nicolas Perrier and i L D €@
Best Combination

Rose-Adélaide Jouét in 1811 in Epernay. For decades, the husband and wife have —— T

Wood Powdder

followed the style of the wine they are looking for, ®Q ©

Product Details Reviews (1,204)

@

3’5011 % Scotland Martell
el

INTRODUCE RITTENHOUSE

NGLE ESH

But before you unpack, just check to make sure whether the Island has been
Wi

affected. We have had many tropical storm warnings over the years, but
unlike Florida we've been extremely fortunate. In our opinion, the best
offense Is defense. We recommend purchasing travel insurance. Even the

most basic travel insurance will provide some compensation If flights are
canceled or the island s closed down due to a hurricane. In 2006, the

National Hurricane Center is predicting a hurricane season with 8 to 10
, a named storms. As residents of Hilton Head Island, we always prepare the

best we can. We are constantly planning ahead. You should do the same; you

need to plan ahead.

a L * * * ) & Rating 4.7

Apricots (Marille) are one of the more traditional fruits used in the

production of high-quality Austrian Schnaps. Yes, we recognize that in
America “Schnapps” has a rather poor reputation — but that's really unfair
because France, Italy, and eastern Europe all have their regional fruit
Brandies that are highly respected.

'\ ADD TO CART PURCHASE NOW

And that is EXACTLY what we have here. In this case, think of Hammerle
Apricot as a young fruit Brandy masterfully distilled. The resulting spirit is
viscous with a savory and fruity flavor that explodes on the palate without
being overly sweet.

Tasting Advice Tasting Notes

@ “The origins of wine predate written records, and modern
archaeology is still uncertain been hypothesized that early
Taste the Ballantine’s 12-year blended whisky with a ; TR ’ “Paterionsaon

. - ! TE ghi Silky  Raw |
pure drink, or add a little ice or a small amount of N

Wood Powdder Minty Silky COCKTAIL RECIPE WITH THIS
= —_— Rittenhouse is one of few Rye Whiskeys that was available throughout the dark age of Rye, where it was nearly impossible to get a bottle of

Best Combination b gh 5“"3’ | Raw

Rye. Rittenhouse was known as the weapon of choice in the arsenal masters who knew what Rye can deliver.
ST e 3y A
Cheeses Wood Powdder Minty
& k
?’ .

a [} 4
ﬂ . 1

Sex on the Beach Fireballs

pure water.

Apple Martini

BEST RECOMMENDED FOR YOU
Product Details Reviews (1,204)

Aberlour highland single malt scotch Campo Viejo Wine Spain Reserva Havana Club Rum Cuba 3 Yo White Beefeater Gin England 24 700m|
whisky 12yo 750m| Bottle 700mi Bottle Bottle
¥733.37 ¥257.88 ¥280.69 ¥323.48

SIHIM 51
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You are invited by Paul @ Enter the wonderland of drinks and enjoy
Fast registration/ sign-in member benefits

To enjoy all membership benefits - Cashable points - Member gifts - Free shipping and return

- Notifications for promotions - Exclusive event and party access

Mobile number

BURNING DES
GOLDEN KEY
RED HERRING

SMS code

@ | agree to the Terms of Use. Harnass The Power Of
Q | agree to the Privacy Paolicy. Your Rreams

Q I confirm that | am at least 18 years old.

[ Howtomix |
SIGN UP / LOG IN Y T e

Existing member? you can also log in with

®® WECHAT & EMAIL
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IKKS PARIS LEO & LEA FRENCH LIFESTYLE FIND A STORE

FW18 Collection

Bonjour Paris Capsule

Lookbook Girl

Lookbook Boy
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TODAY'S NEWS
~ = BONJOUR PARIS CAPSULE IKKS PARIS
[ IKKS
t FRENGH : = A |
/~\ ACADEMY -
View Collection > :

. Paris
;?;Ecpiﬁcmumur e 8 C ap Sul e

IKKS
PARIS

FRENCH
LESSONS




Portfolio Nook Lee

Drupal based
Website Designs

r

LOREM IPSUM DOLOR SIT AMET,
ADIPISCING ELIT, SED DO EIUSMOD
INCIDIDUNT ADIPISCING

LOREM IPSUM DOLOR SIT AMET,
ADIPISCING ELIT, SED DO EIUSMOD
INCIDIDUNT ADIPISCING

About Us News Our Work Career Contact Us ® English v

SOLUTIONS

GAME DEVELOPMENT

AAA ADAPTATIONS CO-DEVELOPMENT & FULL LEVEL €0 CREATION

VIRTUOS
UNLIMITED DIGITAL
o PRODUCTIO

30ART ANSMATION concerr

WE WILL MAKE GREAT CONTENT

The experienced game development staff who came from all over the world is active in Virtuos. As an independent development

GOING FUTHER company based in China, | am proud of the most international team. The founding members established Virtuos after experiencing the

establishment of Ubisoft Shanghai Studic

t is talentad person who engaged in numerous popular titles under the trust of many customers, ver the world

D eEER 0 GED D
D 2w gmw e

cAsEsTUDIES . —— : ——— INCIDIDUNT UT
LABOREET
DOLORE MAGNA
ALIQUA.UTENIM

GIANNIS ANTE T ONOUNNES

‘NBAZKTIS

Fiaz THE

nEEE 1‘ AD MINIM

GREER <SERISE &
FriEA%

FARCRYS NBA 2K18

SUCCESSFUL STORY

In this instalment, Executive The fifth in a series of regular Usually you have a good idea Negotiations to fill vacant
Producer of Virtues Chendu articles highlighting learnings down with the client and fit capacity slots in Q1 were wel
Studio - Lukas Kodr tackles and best practice from Art well to the skillset, timeframe underway - it was "business

the delicate project! and VFX teams and budget available. asusual”

~r
VIRTUOS

VIRTUOS
UNLIMITED DIGITAL
PRODUCTION

INCIDIDUNT UT
LABOREET
DOLORE MAGNA
ALIQUA.UT ENIM
AD MINIM

FIFA 19 - FOOTBALL VIDEO GAME
EA SPORTS OFFICIAL WEBSITE

o story o Alex Hun

FIFA9 S

JUNEY, 2018

ANTHEM - OFFICIAL EA SITE
ELECTRONIC ARTS

Lorem ipsum doior it ame,

Black Shamock Ltd.

SUCCESSFUL STORY

THEY TRUST US

AcTiyiion

=) @ @ull  OGREE

capcom  [ENNIY  sweowc  awixmsz (@)

PLEASE CONTACT US DIRECTLY.
WE LISTEN AND COOPERATE TOGETHER TO UNDERSTAND YOUR NEEDS.

00060600

ourwork Aboutus careor
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AVANT PREMIERES
\ % DU 26 DECEMBER AU 8 JANVIER

4

Ouvert demain de |0h & 200 @ INSCIVEZVO!
@
- S'INSCRIRE
ONE NATION VUE DANS LE CENTRE ©
PARIS Shopping Meillzurs Offres Acces Food & Drink Votre Visite Lifes S &
OUTLET 1o reinec
. == :
Shopping
X
Femme Toutes les margues LA VALLEE VILLAGE, COSMIC SHOULDER BAG LA GALERIE DES MARGQUES
) TR VERSION HOMME
Homme Meilleurs offres ' v TORY BURCH
La gastronomie francaise dans un =
Enfaents Restaurants & cafes Hecar SVoauARt FatrieSphara sl €329
Chaussures & accessaires Planifier votre visite nspirante des d'artistes parisiens. La philosophie d'ASICS est dans 'origine de son
nom: Anima Sana In Corpare Sano. gul signifie un r
. ) ARMA CAROLL VANS Agnis 4.
Yok Notro Gulde 2 e - \ esprit sain dans un corps sain. ‘ Al Y ]\'\l PAR TS ANS %
INZ UGG EERTES
] =
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L 4 (/
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%
oy
ZONE INSTAGRAM
CHBAG BARONNE CLUTCH BAG WOMEN'S WATCH COSMIC SHOULDER BAG BARON

L3 LONGCHAMP 18501 TORY BURCH 1
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Inscrivez-vous pour bénéficier d'avaniages exclusifs

ZONE INSTAGRAM

LA GALERIE DES MARQUES
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Surveys Tracking
CRM System iyt .
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{ ";{‘ Store Type
i 1)
- = = chards.
Cities Level
You are look at..
. - Business District alytics reports from 2019/07/08 to 2020/07/07, during the duration
% ¢ “v:umgcui/\na\y'.u.:s i Fier ErkRchards v Ry East China Area v
0, 0 ;
S oo s sy Districe 3% Neutral feedbacks, and +8% Negative feedbacks.Please pay .
Hello, Erik Richards. = Y Duration by.. ahui Store, Shanghai Tower Store.
Lo ‘ : @ Xuhui District .
B . You are looking at the Intelligent Analytics reports from 2018/07/08 to 2020/07/07, during the duration 2 . . - [ ) o

= we have -5% Posttive feedbacks, -2% Neutral feedbacks, and +9% Negative feedbacks Please pay . p I Year OIntS and Several Values that need attentlon In an easy Way here da’ =

Duration by.. attention 1o Jiangsu Rd Store, Xujahui Store, Shanahai Tower Store Chan nln D!S[”Cl
% Displayed or custom the problem points and several values that need attention in an easy way here. @ v :.: g g 75'/- 47%
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@ Positive Analytics Selected Customer Audios utuo District
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Store Operation 77 82. 38. 50. 39. 20.
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s . Minhang District '
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@ Neutral Analytics Keyword Cloud
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* What's New

» Registrar's Invitation

» Honorary Doctorates

» Schedule of Ceremony
*» Transport & Map

» Academic Dresses

» Souvenir for Graduates
» Speeches & Photos

» FAQ

» Contact Us

THE 21 CONGREGATION  rovedss

Nl

= |

Educati

20 - 21 NOVEMBER 2015

Graduates Parents & Guests  Staff  Register for Alumni Network

Latest News

2015-11-27 Speeches are updated

2015-11-2 Arena Map is updated

2015-10-27 Free Shuttle is updated

2015-10-23 Honorary Doctorates of This Year is updated
2015-10-6 Flower Services is updated

VIEW MORE

Online Registration

Please click on the appropriate button
below to register.

Registration for Graduates:

7 September to 8 October 2015
Registration for Staff:

29 September to 30 October 2015

FOR GRADUATES

FOR STAFF

(852) 2948 6710 exam@ied.edu.hk

The Hong Kong
stiture of Education
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The 215t Congregation

20-21 November 2015
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Honorary Doctorates of This Year is updated

@,

@ The Hong Kong
.- Institure of Education
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Honorary Doctorates of This Year is updated Day part of your date of birth, e.g. 27 Aug 1989, input 27
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ation for Attendance / Academic Dress

Procession Routes and Stage Seating Plans




